Marketing to
Health Systems and Physicians:
Campaign Samples

Our Philosophy
Great lead gen campaigns combine sophisticated targeting,
customization, and enticing offers.
Our approach to “standard” lead gen is more akin to Account Based
Marketing (ABM) programs from other agencies. All of our campaigns
focus on very niche B2B audiences with highly specific criteria for both
company characteristics and prospect titles.
We utilize a variety of platforms and targeting capabilities to bring in
top of funnel leads with in-depth non-salesy content. Once we have
a prospect’s attention, we deploy interactive tools, demos, and case
studies to bring MQLs to sales-ready via leads utilizing three or four
different platforms (not just email).
Of course, even the most sophisticated marketing techniques will
fail if they are employed by people unfamiliar with your product and
market. glassCanopy excels at quickly grasping and communicating
highly technical and sophisticated solutions for health systems and
physicians.
Here’s a taste of what we can do from list-based targeting, SEO,
SEM, content syndication, and broad platforms like LinkedIn to more
industry-specific publications and forums.
Calls to action vary depending on the audience and their familiarity
with your offering.
• We rely on eBooks, webinars, and other non-sales-y in-depth
content for most top of funnel leads.
• Interactive tools, pricing calculators, case studies, and trials
and demos typically make up the bulk of lower and bottomfunnel offers.

CLIENT:

Elation Health

INDUSTRY:

Marketing to doctors and health systems

WHAT THEY DO: Electronic health record (EHR) solution

CONCEPT:

Multiple direct sell campaign launches to test
which messaging and supporting evidence works
best for getting users to switch from one EHR
solution to Elation Health.

PLATFORMS:

• Email Blast
• Paid LinkedIn
• Retargeting
• Search Ads
• SEO Blog Posts
• SEM
• Reddit

RESULTS:
Increased Elation’s
addressable market and
help close numerous
new deals with the
promotion of an easy
EHR transition.

Want to discuss what we can do for you?

LET’S TALK

CLIENT:

Cambridge Brain Sciences

INDUSTRY:

Marketing to clinicians

WHAT THEY DO: Online cognitive assessment platform

CONCEPT:

A self-serve calculator to help clinicians understand
how the CBS Health platform can drive practice
revenue based on reimbursement potential.

PLATFORMS:

• Paid LinkedIn
• Retargeting
• Search Ads
• LinkedIn InMail

RESULTS:
This middle-of-funnel
campaign helped push
qualified prospects down
the funnel by proving
business and clinical
value.

Want to discuss what we can do for you?

LET’S TALK

CLIENT:

Mahana

INDUSTRY:

Marketing to clinicians

WHAT THEY DO: App-based prescription digital therapeutics

CONCEPT:

An eBook campaign that provides an overview of
prescription digital therapeutics including the legal
landscape, why adoption rates are increasing, and
support for incorporating these new solutions into
healthcare practices.

PLATFORMS:

• Paid LinkedIn
• Retargeting
• Search Ads
• SEM
• Content syndication
• Email Blast

RESULTS:
Helped educate Mahana’s
target market about
prescription digital
therapeutics and helped
make it easier for them to
start implementing them
into their practices.

Want to discuss what we can do for you?

LET’S TALK

CLIENT:

PipelineRx

INDUSTRY:

Marketing to health systems

WHAT THEY DO: Telepharmacy services and solutions

CONCEPT:

An eBook covering the increasing popularity
of telemedicine and the beneficial impacts
these new technology initiatives can have on
health systems.

PLATFORMS:

• Paid LinkedIn
• Retargeting
• Partner Content Syndication
• Publisher Content Syndication
• SEO Blog Posts
• SEM

RESULTS:
Assisted PipelineRx
in creating content to
educate hospitals on the
benefits of telepharmacy to
drive lead generation for both
their services and
technology solutions.

Want to discuss what we can do for you?

LET’S TALK

CLIENT:

Lendeavor

INDUSTRY:

Healthcare finance

WHAT THEY DO: Financing on dental practice and equipment loans

CONCEPT:

Create a bottom-of-funnel campaign that was able
to capture both components of Lendeavor’s
primary offerings.

PLATFORMS:

• Emails
• eBlast
• Direct Mail
• SEM
• Retargeting
• LinkedIn

RESULTS:
Increased bottom-offunnel lead generation
using a range of tactics to
drive deals.

Want to discuss what we can do for you?

LET’S TALK

CLIENT:

Cooperative of American Physicians (CAP)

INDUSTRY:

Insurance

WHAT THEY DO: Provide malpractice insurance to physicians in California

CONCEPT:

Create a comprehensive guide plus printable checklist to
help physicians and healthcare leaders evaluate their risk
exposure and explore risk reduction strategies.

PLATFORMS:

• Emails
• eBlast
• Direct Mail
• SEM
• Retargeting
• LinkedIn

RESULTS:
Drove quote
requests and sales by
providing a related and
relevant piece of content
that presented CAP
as an expert.

Want to discuss what we can do for you?

LET’S TALK

About glassCanopy

You could probably launch a campaign every quarter that would engage your
prospects and customers… if you had the time. glassCanopy effectively creates that
time by taking on all of the heavy lifting: conceptualization, research, writing, and final
layout. All you have to do is provide feedback and revisions.
We then take those campaigns and integrate them into a lead generation machine
that we run for you. We handle everything:
• Content creation
• Ad buy planning and execution
• Landing page and banner design
• Integrating with your CRM and marketing automation
• Lead nurture campaigns
• Closed-loop analytics, reporting, and optimization

Our core services cost between $10-25K per month plus media buys.
We’re best suited to companies with complex products/services with
average deal sizes of $10K or more.
If you’re interested in seeing what we can do for you:
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Give us a call at

Send us an email at

(415) 663-7826

rich@glasscanopy.com

Get in touch

